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CODA Brand Design Guidelines

As our brand grows, it is essential to maintain its
recognition as a professional and dependable
organisation. This is achieved through the
consistent use of a recognisable and engaging
visual identity, supported by a clear
understanding of the CODA brand.

This document provides design guidelines to ensure all communication
materials distributed by, or for, CODA reflect the brand consistently and

with impact.
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The Logo

Primary Logo

The CODA primary logo is the heart of our
identity, a stacked variation that anchors the
brand with strength and clarity. It should be
applied consistently across all collateral.

While this is our cornerstone logo, there is also a
secondary landscape variation available, giving

us flexibility while always remaining true to the
brand.
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Secondary
Logo

The secondary logo serves as a versatile
alternative to the main logo. This horizontal
option is ideal for applications where vertical
space is limited. This maintains the integrity of
the brand while ensuring clarity and impact.

The Logo

CENTRE OF
DECOMMISSIONING
AUSTRALIA



CODA Brand Design Guidelines

7

The Logo

Logo Colours

The primary and secondary logos are available
in navy and black, with approved single-colour
options in black and white for versatility across
applications.

To protect the integrity of the CODA brand,
never attempt to redraw, alter, or recreate any
part of the brandmark. Use the approved digital
files of the artwork only.
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Logo Spacing

To preserve the integrity of the CODA brand,
always maintain a minimum clear area around

the logo itself.

The clear space rule for both horizontal
and vertical versions of the logo is defined
here relative to the height of the “C" in the
word-mark.

Minimum Size

To ensure legibility of the CODA identity, the
crest must not be used at a smaller total size
than the dimensions specified.

The minimum size rule varies for the different
versions of the logo as illustrated.

The Logo

CENTRE OF
iDECOMMISSIONING
AUSTRALIA

Primary Logo
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Minimum Size: 35mm wide /100px

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

Secondary Logo
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Incorrect Use cORA S &2 AV

CENTRE OF ~GDA Centre of
DECOMMISSIONING Decommissioning
This page contains examples of unacceptable AUSTRALIA B Australia
uses of the brandmark. All of these examples o
damage the brand’s integrity and consistency.
1. Do not compress, extend or distort the 1 5 3
Brandmark to ‘fit a space’.

2. Do not use the Brandmark below
recommended minimum size.

3. Do not use another font for the logotype.
4. Do notrearrange any of the elements.

& 2 W =

5. Do not reproduce the Brandmark in any

colour other than specified in the colour SENUIKE ©I7
DECOMMISSIONING
palette.

AUSTRALIA

6. Do not reproduce the Brandmark on a
background without sufficient contrast.

9 The Logo
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10 The Logo

Program/
Course Logos

In the case where CODA requires a logo for a new
Program or Course the following styling should
be applied.

CODA logo colour: Cobalt
Program name text:
TT Norms, light, All Caps, Light, Black

A template in Adobe lllustrator has been
developed for easy logo creation, which can be
provided upon request from the CODA team.
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The Logo

Special Interest
Group Logos

In the case where CODA requires a logo for a
new Special Interest Group the following styling
should be applied.

CODA logo colour: Aqua

Subheading text: TT Norms, Medium, Aqua
Group name text:

TT Normes, light, All Caps, Light, Black

A template in Adobe lllustrator has been
developed for easy logo creation, which can be
provided upon request from the CODA team.
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Special Interest Groups

DECOMMISSIONING
PROJECT MANAGEMENT
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Special Interest Groups

HAZARDOUS MATERIALS
MANAGEMENT
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Special Interest Groups
WELL ABANDONMENT
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Special Interest Groups
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Primary
Colour Palette

'Offshore’

The CODA ‘offshore’ colour palette comprises
four core colours and four supporting colours,
forming the primary palette of the brand.

It is inspired by the Australian coast and
offshore environments.

The colour values specified should always be
applied consistently, with tints used only where

appropriate.

13  Colour

20%

45%

NEWYY,

C: 100 R: 17

M:90 G: 35

Y: O B: 105
K: 40

Hex: #112369
Pantone: 3591c

White

C: 0 R: 255
M: 0 G: 255
Y: O B: 255
K: O

Hex: #ffffff

20%

45%

9 R: 6
8 G: 80
B: 160

Hex: #0650A0
Pantone: 293c

0

Hex: #000000

20%

45%

Aqua

. 74 R: 9

119 G: 162
: 0 B: 221
: 0

Hex: #09A2DD
Pantone: 2192c

Sand

C: 2 R: 250
M: 10 G: 224
Y: 46 B: 154
K: O

Hex: #faeO%a
Pantone: 4001c

70%

45%

20%

20%

45%

70%

Arctic

C: 39 R: 145
M: 0 G: 217
Y: O B: 248
K: O

Hex: #91D9F8
Pantone: 297c

Shell
C: 5 R: 239
M: 3 G: 240
Y: 5 B: 237
K: O

Hex: #EFFOED
Pantone: Cool Gray 1c (40% tint)

70%

45%

20%
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Secondary
Colour Palette

'‘Onshore’

The CODA ‘onshore’ colour palette comprises
four core colours and four supporting colours,
forming the secondary palette of the brand.

It is inspired by Australian rural and outback
landscapes.

Use of this palette should be considered
carefully, with Navy always being used in
conjunction with any of these colour.

All colour values should be applied consistently,
with tints used only where appropriate.
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45%

NEWYY,

C: 100 R: 17

M:90 G: 35

Y: O B: 105
K: 40

Hex: #112369
Pantone: 3591c

White

C: 0 R: 255
M: 0 G: 255
Y: O B: 255
K: O

Hex: #ffffff

20%

45%

R: 39
G: 189
B: 190

Hex: #27bdbe
Pantone:319c

0

Hex: #000000

20%

45%

C:. 24 R: 168
M: 84 G: 67
Y: 96 B: 40
K: 16

Hex: #a84328
Pantone: 7593c

Sand

C: 2 R: 250
M: 10 G: 224
Y: 46 B: 154
K: O

Hex: #faeO%a
Pantone: 4001c

70%

45%

20%

20%

45%

70%

Desert

C: 9 R: 230
M: 30 G: 181
Y: 57 B: 124
K: O

Hex: #ebb57c
Pantone: 720c

Shell
C:5 R: 239
M: 3 G: 240
Y: 5 B: 237
K: O

Hex: #EFFOED
Pantone: Cool Gray 1c (40% tint)

70%
45%

20%
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Fonts

TT Norms Pro is the brand typeface for CODA.

This font should be used across all branded
applications in order to keep a clear and
consistent visual style.

For internal applications and in circumstances
where TT Norms Pro is not available (eg. using
microsoft programs like Word or Powerpoint),
the default font should be Avenir Next LT Pro.

16  Typography

Primary typeface

TT Norms Pro

abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Weight: Regular | Usage: Body Copy

abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Weight: Medium | Usage: Subheadings

abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Weight: Extra Bold | Usage: Headings

Microsoft typeface

Avenir Next LT Pro
(Avenir Next)

abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Weight: Regular | Usage: Body Copy

abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Weight: Medium | Usage: Subheadings
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Weight: Extra Bold | Usage: Headings

Aa
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Radial Graphic

Inspired by the radial lines of the CODA
logo, the graphic devices extend the brand’s
visual language with energy and movement.
They bring a sense of flow and continuity to

\\1 ////

1/

collateral.

These radial graphic devices can feature // \\
across both print and digital applications to |

further extend the brand presence.

\\\\I/
/11\\

711N
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Radial Graphic
Application

The radial graphics can be applied layered
over coloured backgrounds and imagery.

It is essential that the linework and filled areas
always align, and that the device is only ever
split at the halfway point.

The brand graphics are available in the full CODA
colour palette; however, careful consideration
should be given to the background image or
colour when selecting the device’s colour.

For inspiration and examples of the radial
graphics in use, see the collateral section of
this brand guide.

19  Brand Assets
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Gradients

These are the CODA brand gradients,
inspired by Australian coastal and
landscape imagery the brand draws from.

They can be applied subtly across
collateral, adding depth and visual interest.

See the collateral section for examples of
application.

20 Brand Assets
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Pattern

The CODA brand pattern is a dynamic
extension of our identity, created from
tessellated and rotated versions of the
icon. It adds depth and texture to our visual
language, offering subtle distinction when
applied to backgrounds or used sparingly
across collateral.

To preserve its refined quality, the pattern
should remain at a lower opacity and be
reserved for pieces with minimal text

or content, such as section pages or
certificates.

For guidance, see the collateral section
for examples of its use.

21  Brand Assets
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22

General Icons

The CODA iconography style is defined by
thin, precise linework. A distinctive feature is
the integration of the radial line graphic device
within each icon, a signature element that
ensures the icon set feels unique, cohesive,
and unmistakably CODA.

lcons may be applied in any of the primary
or secondary brand colours.

Brand Assets

Review

\\"3

Skills

J
2N

Global Reach

Hub

I
. \\\\ ////
> - —
%%
7NN =
Future Outlook Independent
not-for-profit
\ 1/
\\ // 000
~ Jr— -~ — Y,
@R ER
N
//I\\
Knowledge Website/Portal
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Decommissioning
Work Breakdown

Ilcon Suite

A dedicated icon suite has been crafted in the
CODA style to bring the Decommissioning Work
Breakdown to life. This set goes beyond the general
icon suites, capturing the complexity of the process
while transforming it into clear, simple visual forms.
Aligned seamlessly with the CODA brand, these
icons are designed to build understanding and
confidence, making an intricate process feel
approachable and easy to grasp.

23 Brand Assets

S

(o

$* !

>EP< R
1. 5. 6.

PROJECT MANAGEMENT POST-COP WELL FACILITIES & PIPELINES TOPSIDES TOPSIDES
RUNNING COSTS DECOMMISSIONING PERMANENT ISOLATION PREPARATION REMOVAL

Team is planning and making AND CLEANING

sure everything is done safely When production has stopped, The wells on the seabed are The top structure is prepared The top structure is lifted off
from start to finish. the site is dismantled and permanently sealed so nothing The top structure is isolated and so it can be safely lifted off, and removed.
monitored. can leak ouft. cleaned to remove anything disconnecting or removing

7.

SUBSTRUCTURE
REMOVAL

The legs or base under the
water are taken away.

8.

TOPSIDES &
SUBSTRUCTURE
ONSHORE DISPOSAL

Everything is brought to shore
and sorted. Some parts are
recycled.

dangerous or messy. parts.
_/\N\_A/\
1 <
o 10. 1.
SUBSEA SITE POST.
INFRASTRUCTURE REMEDIATION DECOMMISIONING

Underwater pipelines and gear
are either removed or safely
covered up.

The seabed is cleaned up fo MONITORING

make it safe and clear for other
users.

The site is checked over
fime to make sure everything
remains safe.
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Stock
Photography

CODA uses carefully selected imagery within
its collateral to support the brand story and
complement the overall visual identity.

Landscape imagery highlights Western
Australia and the broader Australian
environment, featuring strong colour palettes,
aerial perspectives, and connections to both
onshore and offshore work. This approach is
central to the brand legacy, helping convey
CODA's story.

Imagery can be sourced from stock libraries
such as stock.adobe.com or
shutterstock.com, with free options available
from unsplash.com.

24 Brand Assets
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~ C:
e N =

CENTRE OF
DECOMMISSIONING
AUSTRALIA

First Last Name Dear XXX
Company Name

123 St George's Terrace Ehenit reptibus adis volecabore, soluptu sandero dem repeliquid quat-
Perth, WA 6000 ibe riaerro tectas nisquid itibusdolor minimil maximos antotas exerion
senihic taquundio qui dolupta tecerit officil iurehendit quunt.

Ovides ex et vendest iberia dolupta sectem qui aliciis utem latem fugia
volorem explaborro eveligent est et eos ex erore que dendita ipsandelia
qui voluptati idebis pores reiunt, ex ent autempos eum faccus estis vel
ellupta tentiatur molupie ndundio remporum volorios rent veresciet rem

® laute plabor aut vo voluptae veles voluptat volorisquid estrum, il mag- h lny,
a I o n e ry natem earum cum illorrunt omnitatur sitibea dempor atem quatiun g y I S ’—:
| \ =

Odita nos voloruntia exceates volorum alit eatur min reius quis et lant ENTRE OF
ommo blaccus.Soluptaquist modi ab ius, solorer endebisi sincto est eos

. . . . DECOMMISSIONING
enim que voluptatibus porporatem quis ape veli- ciderum et et ut laute

. P . - . . AUSTRALIA
conseque sinvenihil miliquide voluptio voluptur apedis ilibuscia que nia —

These templates demonstrate how the velenie ndicid molorest, qui restio volum dis exceaturia doluptat.
CODA brand can be applled 1o Stationery, Usdandem ad quam ratem fugit lia sed ea volupta con cumque

cuptatum sit alis es de essit.

ensuring professionalism and consistent

: . Pawel Rybczynski
brand presence across all written Kind regards, Brand & Communications Lead

communications. )
Francis Norman +61460 939 677

CEO and Managing Director pawel.rybczynski@decommissioning.org.au
Spaces | Level 2 East

The Wentworth Building
300 Murray Street (Via Raine Lane)
Perth WA 6000

decommissioning.org.au

Spaces - Level 2 East

The Wentworth Building

300 Murray Street (Via Raine Lane)

Perth WA 6000 decommissioning.org.au

26 Collateral
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Brand Pattern
Application

These examples show how the brand pattern
can be applied to collateral. Usage should be
subtle and minimal, with the pattern always
displayed at a light opacity.

Collateral

Social media post

@ o
Webinar

Bismuth-based alloys
as a barrier material

When

Tuesday 11 June ", .
12:00p-1:00pm AWST (J Register

Document section page

Operators Waste
Management
and Liability
Workshop
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28 Collateral

Certificates

Certificates can also showcase the brand
pattern, adding a sense of distinction and
consistency. The template design is available
in both landscape and portrait formats, giving
flexibility to suit different occasions.

p Iy, CENTRE OF
s = 2 & DECOMMISSIONING
i 4 W = AUSTRALIA

Certificate
of Partnership

PRESENTED TO

Calendonia
Industrial Pty Ltd

This certificate recognises [brand name] as a valued partner
of the Centre of Decommissioning Australia (CODA).

Through collaboration and shared commitment, we aim to set
new benchmarks for sustainable practices and innovation within
the Australian decommissioning industry. We are grateful to have
you join us on this journey, and we look forward to the positive
impact we will make together on the future of the industry.

A=

Dr Francis Norman
CEO and Managing Director

PARTNER SINCE [DATE]

Vadl &2 CENTRE OF
g = a &  DECOMMISSIONING
7 W =  AUSTRALIA

Certificate of Attendance

Introduction to Decommissioning

PRESENTED TO

Calendonia Industrial Pty Ltd

This is to certify that [NAME] has successfully completed the
“Introduction to Decommissioning” course conducted by the Centre of
Decommissioning Australia over two full days from 12-13 November, 2024.

This certificate acknowledges Peter’s commitment to gaining a deeper
understanding of oil and gas decommissioning in Australia.

=

Dr Francis Norman
CEO and Managing Director
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Social Media
'OffShore’

This is an example of how the CODA brand
can be expressed through social media
content, specifically in the 'OnShore'
colour palette.

These posts feature gradients, radial
graphics, and engaging layouts paired with
concise, impactful copy. The overall aim is
to create high-impact content that captures
attention quickly, focusing on brand
awareness and clear, direct communication.

Designs may be adapted or replicated
as needed, but all content should remain

consistent with these examples and reflect
the CODA brand style.

@ o
r Iy, CENTRE OF
.
L = | & DECOMMISSIONING
i 4 N = AUSTRALIA

Western Australia
Decommissioning
Hub Location Study
released!

-View study -
~

@ CODA

Australia and UK
sign partnership
agreement to

strengthen offsho

decommissioning
collaboration

OF
ISSIONING
ALIA

~
n\\\\\

/

..\\\

Webinar

Bismuth-based alloys
as a barrier material

When

Tuesday 11 June
12:00pm-1:00pm AWST

@™ _
/
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Social Media
'OnShore'

When using the ‘OnShore’ colour palette,
Navy should always be included in the
design, whether in text, backgrounds, or the
CODA logo. The ‘OnShore’ palette should
be used more sparingly and works best
when paired with complementary aerial
imagery, as shown here.

Designs may be adapted or replicated

as needed, but all content should remain
consistent with these examples and reflect
the CODA brand style.

@ o
ﬁ Iy, CENTRE OF
.
7 = E f:_ DECOMMISSIONING
71 W =  AUSTRALIA

Western Australia
Decommissioning
Hub Location Study
released!

View study =

@ CODA

Australia and UK
sign partnership
agreement to
strengthen offshore
decommissioning
collaboration

p Iy, CENTRE OF

2
| = S & DECOMMISSIONING
71 W\ =  AUSTRALIA

Webinar

Bismuth-based alloys
as a barrier material

When

Tuesday 11 June
12:00pm-1:00pm AWST
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Collateral

Report
Covers

These report cover designs showcase
two different applications of the CODA
brand for flexibility.

The full-page cover features the
secondary (landscape) logo at the top
left, the title centered, and the website
at the bottom left. A gradient and radial
device is then applied to the right-hand
side of the page.

The corner-page cover incorporates a
colour block in the bottom left to house
the title and the primary (stacked)
CODA logo. This style is most effective
when paired with an aerial image as the
background.

Full-page cover

Introduction to
Decommissioning
Course Handbook

DECOMMISSIONING.ORG.AU

Introduction to
Decommissioning
Course Handbook

DECOMMISSIONING.ORG.AU

Corner-page cover

Operators Waste
Management and
Liability Workshop
Report

EEEEEEEE
IIIIIIIIIIIIIII
AUSTRALIA

Operators Waste
Management and
Liability Workshop
Report

EEEEEEEE
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11 CONTEXT 3.1 WORKSHOP OUTCOMES

2.2 OPERATORS WASTE MANAGMENT WORKSHOP

Operators Waste
Management
and Liability
Workshop

Decommissioning Waste Waste Management
Disposal Pathways Challenges

Operators Waste Ma Operators Waste Management and Liability
Workshop ReportUsam vercipiene sa ne ratures excerrum sed modis
endae pe dollam qui cusdamus.Nam fugit expliqui ditis untur.

Lore ipsm eport sam verci Lore ipsm eport sam vercipiene sa ne ra-
tures excerrum sed modis endae pe dollam qui cusdamus.Nam fugit
expliqui ditis untur, tures excerrum sed modis endae pe dollam qui

32

Collateral

Report
Design

These examples show page designs for
CODA reports and documents.

Text should always be presented
professionally, using appropriate
columns and spacing consistent with
the layouts shown. The examples
illustrate text hierarchy, image
integration, section pages, and back-
page options, providing a guide for
future use.

Operators Waste Management and
Liability Workshop ReportUsam vercipiene
sa ne ratures excerrum sed modis endae
pe dollam qui cusdamus.Nam fugit expliqui
ditis untur, guam expero volor accusaera
dolleni enditin ciatum et voluptaqui
dolorumqui aut quos et odis volestiae

vella invelit vendus imenet aut rest mo
conescita conest porae lit plit in enimi, sitia
volorporero duscia qui te laborum fuga. Ut
ma sinciat aliquatia non plit et et, sam, que
sapitas mosam, vellor rem conest volorest
quiatur. Qui omnimenetur, occus estrum
voe sectotatus dolut qui audigent im

sitate reriosa ipsa con reptas ut idunt eum
audaniam ent entis dolorer aturibus, et, aut
eat et fugiam que sus, senihic imendipsam
debitem et quodigenis excepuditae
restesequos atem dolorum nonet, volupta
tatiaep eriantioris voloriatecae ium nit listi
Auda non corepelcipsant ommoluptae

et quaepelest assinus aliquate dolore
doluptatis vellabo. Uciantioris voloriatecae
ium nit listi auda non corepel et molore
parum luptati doluptatem et hariost a
plitatum eicatus nonsequi cum et omnist,
sin pro tecto volupta tempore exersperi
doluptatiis experuptur.

Eati dis magnit enihit reicate ssusdam am
facimet aliatur am, quo cum as eatquae
elicaborrum nonet ut mo dolorum volut
estrum fugite odi aut alitatur, optio
Aximeni hicitate et veliatesed quatiatust
quae sectotatus dolut qui audigent im
sitate reriosa ipsa con reptas ut idunt
eum audaniam ent entis dolorer aturibus,
et, aut eat et fugiamut qui audigent im
sitate reriosa ipsa con reptas ut idunt eum
audaniam ent entis dolorerEs del ipsa
consedi atquos dolo id quo experati

cuquam ex nagem.

Operators Waste Management and
Liability Workshop ReportUsam vercipiene
sa ne ratures excerrum sed modis endae
pe dollam qui cusdamus.Nam fugit expliqui
ditis untur, quam expero volor accusaera
dolleni enditin ciatum et voluptaqui
dolorumqui aut quos et odis volestiae

vella invelit vendus imenet aut rest mo
conescita conest porae lit plit in enimi, sitia
volorporero duscia qui te laborum fuga. Ut
ma sinciat aliquatia non plit et et, sam, que
sapitas mosam, vellor rem conest volorest
quiatur. Qui omnimenetur, occus estrum
voe sectotatus dolut qui audigent im

sitate reriosa ipsa con reptas ut idunt eum
audaniam ent entis dolorer aturibus, etut
eat et fugiam que sus, senihic

Auda non corepelcipsant ommoluptae
et quaepelest assinus aliquate dolore
doluptatis vellabo. Uciantioris voloriatecae
ium nit listi auda non corepel et molore
parum.luptati doluptatem et hariost a
plitatum eicatus nonsequi cum et omnist,
sin pro tecto volupta temi, sitia volorporero
duscia qui te laborum fuga. Ut ma sinciat
aliquatia non plit et euscia qui te laborum
fuga. Ut ma sinciat aliquatia non plit et et,
sam, que sapitas mosam, vellor rem conest
volorest quiatur. Qui omnimenetur, occus
estrum voe sectotatus dolut qui audigent
im sitate reriosa. Qui omnimenetur, occus
estrum voe sectotatus dolut qui audigent
im sitate reriosa ipsa con reptas ut idupore

p:
debitem et quodigenis excepuditae

restesequos atem dolorum nonet, volupta
tatiaep eriantioris voloriatecae ium nit listi

exersperi dol;

¥ @ .

Operator. ment and Liability Workshop Report

11 CONTEXT

CEO'’s Report

This past financial year has seen significant
growth and consolidation both in CODA and in
the decommissioning industry in Australia.

CODA has continued to grow its reach and impact, as Australia’s peak body
for decommissioning, adding significantly to our partner program with 100
partners at the close of the year drawn from across the entire industry including
operators, the service sector, governments, regulators and the research
community as well as internationally into the global supply chain and peer
organisations. This growth represents a growing level of confidence across

the industry in the future workload, allowing companies to invest in personnel,
infrastructure, technology and skills to prepare for the coming opportunities.

This past year has seen CODA continue to develop and launch leading
products to add value to our partners and underpin the faith in future of
the industry. Chief among these was the launch of our two studies looking
at skills and WA hubs. Ready to launch at the end of the financial year was
our decommissioning outlook dashboard, a tool which for the first time
allows users to see, in a single dashboard, the entire stock of installed
offshore facilities and their anticipated decommissioning timeline.

our across the entire

value chain has

continued to expand, with CODA personnel presenting at several globally

significant events. These

options give

CODA the opportunity to promote opportunities in Australia to the
rest of the world, helping to attract the industry, talent and technology
required to service the nation’s decommissioning needs

Athome in Perth, the third annual Decommissioning & Abandonment (D&A)
conference, which CODA chaired, continued to grow, with 270 delegates
attending the 2023 event and an anticipated 300 for the July 2024 edition.
The profile of this conference is testament to the interest in the local market.
CODA's in house produced podcasts and webinars continue to attract a strong
audience, allowing partners to share their solutions and case studies and for
conversations on the big questions and issues around decommissioning.

None of the above would have been achieved without the financial support of
CODA's partners and the significant ongoing support provided through our
financial assistance agreement with the Western Australian government

Iwould personally like to thank the team of passionate humans who
make up the CODA staff. Their commitment and enthusiasm toward our
mission has been unwavering and without them we would not exist.

Dr Francis Norman
CEO and Managing Director
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Challenge Groups ‘Hits”
Not Enough Suitable Waste Management Facilities 14 (general) 14
Not Enough Facilities for Difficult to Treat Waste Streams n
Managing C Waste 7 &analysis) 7
No Clear Decontamination & Waste Acceptibility 6 Thresholds (for facilties) 6
Finding Cost-Effective & Sustainable Waste Pathways 6
Waste Supply Chain Capacity Threat (poor planning and 4 large volumes 4
flood the market)
Due Diligence, Assurance &Tracking Processes 4
Understanding Liabilty, Chain of Custody & Control 4
Limited Transporters for Problematical Waste Streams 3 (e.g. NORMS) 3
Issues “Importing” Hazardous Waste into Australia 3
g is Not to the 3 Decom Challenge 3
Forecasting Disposal Activities/Volumes (YoY) 2
Landing Facilities for Large Infrastructure 2
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1.1 CONTEXT

About CODA
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Workshop Structure
& Agenda

During the workshop, CODA’s waste management SME shared current
waste industry capabilities and context and the input and feedback
from operatorrepresentatives with regard to key challenges and op-
portunities was captured.

The Mentimeter platform was extensively Identification of Waste Streams
leveraged throughout the workshop as (onshore and offshore)

the means to capture, compile and review
feedback and input from operators in real
time The agenda enabled operators

to provide questions, feedback and input
after each industry context discussion.
Key elements of the agenda included

Operators identifying and prioritizing the
decommissioning waste streams they are
either currently managing or will have to

manage in future

Review of Current Legislation

Burning Issues Outline of current international, national
Operators identifying what they considerto  2nd state legislation relevant to waste
management

be the key challenges they currently face in
terms of waste management.

Waste Management Facilities
Database

CODA providing an outline of the database
that will be constructed in Phase 2 of the
project to capture information on existing
waste facilities throughout Australia.

Implications for Liability along the
Supply Chain

Discussion of current regulatory views
on waste liability and the point at which
it effectively transfers from one party to
another.
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Word
Documents

Atemplate has been created to easily
apply the CODA brand to Microsoft
Word documents.

Two front and back cover options are
provided, along with a template for a
variety of internal pages.

Please note that Avenir Next LT Pro
(Avenir) has been set as the default
replacement for the brand font

TT Norms Pro, which is not available in
Microsoft applications.

Document Title

Document subheading

Contents

Heading 1
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Heading 2

Heading 3

Table 1

Alternative table name
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Heading 1
Sub text

Body content

Heading 2

Body content

Heading 3

Body content

Heading 4

Body content
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Document Title

Document subheading
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Table 1
Row Title Row Title
Row heading Row content
Row heading Row content
Row heading Row content

Alternative table name

This is some more information about the table.

Row heading Row content
Row heading Row content
Row heading Row content
Document Title | Centre of f Decommissionin g Australia 4
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Presentation Title Presentation Title Section heading
Subheading Title Subheading title
- copi coph copp
Powe r Po I n t Extra long slfdu h&ading goes here ik hseiling Gosi
Extra long slide heading goes here here
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Presentations
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Atemplate has been created to easily Section heading

apply the CODA brand to Powerpoint

presentations. These designs combine
unique layouts, colour, and imagery to
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create visually engaging and informative A _
, , Slide heading

presentation designs. Extra long slide heading goes here goes here Slide heading goes here
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Should any part of the CODA brand guidelines be unclear, or there

are questions about a particular brand application, please contact
us for information and clarification.





